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Motivation

- Grol3es Interesse an Lehre und Forschung an/mit SAP-Cloud-Losungen
- deutschsprachige SAP-Anwenderunternehmen
- Lernenden und Lehrende an Hochschulen/Schulen in D-A-CH
- SAP Academic Board D-A-CH

- SAP UCCs und SAP ACCs in D-A-CH

- erste Untersuchungen mit Demo- bzw. Trial-Systemen seit 2 Jahren

- bisher kein Zugriff auf SAP-Cloud-Produkte ohne Funktionseinschrankung



Treffen auf SAPPHIRE in Orlando (7. Mai 2019)

- 2-stundiges Arbeitstreffen zwischen
- DSAG (Otto Schell)
- SAP Next-Gen (Ann Rosenberg, Michael Nurnberg)
- SAP UCC Magdeburg (Stefan Weidner)

- SAP UCC Munchen (Harald Kienegger)

—> Task: Erarbeitung von Lernszenarien basierend auf Global Bike

- Task: Erweiterung von Global Bike, wo notwendig
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1 United Mations
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1 Unite d Nations Sustsinable Development Goals until 2080 | bttos/ fewewslobalzcals on=]
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#12 — Responsible conmemption and producticn
% Global Bike is 3 fictitious model company dewe loped for teaching, resesrching and co-innovating SAP solufions
within SAF's University Aliances program.




Uberarbeitung von Global Bike durch SAP Next-Gen

- Neudesign von Global Bike
- Start-up Company
- Fokus auf Mode
- neue Organisationsstruktur

- neue Personalstruktur

Global Bike Company

Powered by The Intelligent Enterprise

Nraft reinr nth 1 I 27N10

PUBLIC

THE BEST RUN w




Korrektur an Uberarbeitung durch SAP UCC Magdeburg

- Anpassung an Global Bike 3.3
- Kauf einer Start-up Company
- Fokus auf Fahrrader
- erweiterte Organisationsstruktur
- geanderte Personalstruktur
- Hinweis auf moderne Lehrmethoden

- Hinweis auf moderne Lernziele

J
Traditional vs. advanced learning skills éV\D

Today's global economy comprises both established enterprises and start-up companies. They all rely on
graduates of various types of educational institutions with profound skills in their field of expertise such as
financial accounting, marketing, computer science, mechanical engineering etc. These basic skills are referred
to as traditional skills and focus on how to use a given principle, concept or tool in order to apply these to a
given business problem.

However, classic learning methods cannot achieve more advanced skills such as explore, extend, configure,

design, code, or operate. Contradictorily, these are the skills highly requested by start-up companies,
industry, government entities as well as non-profit organizations.

SKILLSET CoNFIGURE IT Desicn IT OPERATE IT

* ACCOUNTANT * FI/CO ConsuLtant — + Ul DESIGNER * ADMINISTRATOR

_ JOBROLE * SALES MANAGER * BW Query Designer = SW ENGINEER * SYSTEM ARCHITECT

© 2019 SAF S5 of an SAF aiiie compeny. Allghsresened | FUSLIC 4




Geschaftsprozess 1 — ,,Lead to Cash”

Contact to Lead Lead to Opportunity
Customer o Marketing hand
Marketing creates engages, Interaction is Marketing arketing hands over
campaign onnew registers, gives captured and scored, retargets lead to sales, potentialis
offer " consentand ... marketingleadis customertoremind ——  qualified, and lead is
views information created them about offer converted to opportunity
SAP Marketing S/AHANA) @ SAP Marketing Cloud
Cloud™ s e SAP Marketing Cloud SAP Marketing Cloud SAP Sales Cloud™
—__ SAP Customer Data Cloud
Opportunity to Quote/cart Quote to Order
Salesperson createsa tei ted
__ Opportunity Customer visits quote with real-time ~ __ QU‘{; i:fsage;i? € Customer accepts
scores high and Web site andis Customer prices, delivery time, neqotiated with quote and signs  |B
salesperson is guided to build requests gets cross-sell/up-sell salgs erson and online; customer e=
assigned shopping cart guote recommendations, 288D termps finalized order is generated o
SAP Commerce Cloud suggested discountand |S535 SAP Commerce Cloud
SAP Sales Cloud SAP Commerce Cloud predicted commission SAP Sales Cloud SAP Commerce Cloud
E‘E? S/4. HANA SAP Sales Cloud
’ St
Order to Cash

Customer order incl.

. Customer confirms Technician installs o Customer gets Salesperson views
me(flu;:ts, sler\calﬂ_ces,t ar:mdtu product has been delivered___ products, customer _ _Subscnptmn _ combinedinvoice commission payout.
e om0 — andisinformed that confirms installation; — Piling charges for ' andtracksusage ___revenue is booked and
fum"nn?;?&ﬂ: lo?ér:gsar;emce provisioning is completed, customer rec“m"r? and and spending; posted to finance, BU
SYSIEmS. and subscription lifecycle uses service 0 usage charges customer views manager sees business &p
request is planned, and starts and pays combined results e %
customer sees real-time bill for solution
status FSI#: H.ﬂ.Nﬂ) SAP Service Cloud™ SAP Sales Cloud
OTPS/AHANA)  SAP Sales Cloud

SAP Sales Cloud '
SAP Commerce Cloud AR
EI7S/4HANA) SAng 5"@““"" EIVSM@
SAP Commerce Cloud




Geschaftsprozess 2 — ,,Design to Operate

Design - Pa________

Receive customer feedback Create product design Handover to manufacturing Plan demand for Plan supply for Create master
— define requirements and @ and maintain master data and service to manage new/changed new/changed production schedule.
system concept for for new/changed product. BOM and Routing. components. | components.
new/changed product. F}ﬁ% ' I
- SAP SMHANA * SAP SI4HANA *
+ SAP SI4HAMA Cloud for - SAP 3D Visual Enterprise * SAP Engineering Control Center SAP Integrated Business Planning * - SAP Integrated Business Planning
intelligent product design » SAP Engineering Control Center SAP Asset Intelligence Network SAP SAHAMA " « SAP SMHAMA " SAP S/HHAMNA "
Manufacture (Subassemblies)
Procure components to Manageandtrack __ Receive procured Schedule Produce . Receive

S

build subassemblies. inbound delivery. components into subassembly - subassemblies and _ subassemblies
@ warehouse. @JL‘! production. || track progress. .|| into warehouse. @JL!
() ©

© SAP SHMHAMA " © SAP SHMHAMA + SAP SMHANA T © SAP SMHANAT
SAP SMHAMA " - SAP Global Track and Trace - AP Global Track and Trace - SAP SMHAMA " - SAP Digital Manufacturing Cloud * - SAP Digital Manufacturing Clou
Receive customer — Schedule —— Produce finished — Register —_— Receive — Plan transpurl, Dil:k., —— Perform & frack outbound
. - . o N -
sales order. finished producl __ o product and track seralized finished ‘\| finished pl"OdLlCt I pa{:l( and load pmduct EF transportatlun and
I:A.SS'Eth'E to Drder} pmduclion. | progress. pdeLICL P into warehouse. @ for deli\rery. ) receive DI"UOf of UE|WBW.
© SAP SMHANA "
+ SAP Digital Manufacturing Cloud * - SAP Digital Manufacturing Cloud * - SAP SiMMHANA " - SAP SMHANA "
SAP S4HANA © SAP S/MHANA " - SAP Asset Intelligence Network SAP Asset Intelligence Network - SAF Digital Manufacturing Cloud * SAP SMHANA " + BAP Global Track and Trace
Operate
Receive asset _ Monitor assets with loT UETB, pen‘nm‘n —— Plan asset —_— Perform inspection, —_— R'E‘(]UESI product —_—
master data and analysis, predic’l asset failure. maintenance. - maintenance and ) improvement.
on-board asset. | repair.
© SAP SMHAMA " - SAP SMHANA T
« SAP Asszet Strategy and Performances - SAP Assst Manager - SAP Aszszet Intelligence Metwork
- SAP SMMHAMAY SAP Pred. Maintenance and Service Management + SAP Pred. Maintenance and Service - SAP SMHANA Cloud for intelligent
- SAP Ascet Inteligence Metwork SAF Predictive Engineering Insights + SAP Pred. Maintenance and Service » SAP Predictive Engineering Insights product design

22
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Geschaftsprozess 3 —,,Source to Pay*
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Sourcin Contractin
g . g Forecast Request Order Make
Identify matenal needs and Negotiate & manage Bu ;
. N . ) }‘ETS forecast demand and Internally aaree to purchasin Execute purchases of Execute build schedules and
discover market capable suppliers agreements with suppliers suppliers commit to delivery ¥ gneeds P g goods and services deliver products

EI7S/AHANA SAP Ariba/\\  FI”S/4HANA SAPAriba [\ ET7S/AHANA SAPAriba/\\  FTPS/4HANA SAPAriba/\\  EI7S/AHANA SAP Ariba /)

Invoice and Pay

Receive products and services P Pay suppliers for contract
p Create & Manage the invoices performance/delivery

STYS/AHANA SAP Ariba /\\ SAP Concur

Supplier and Risk Management Intelligence Supplier Collaboration

Vet and manage Minimize risks Leverage machine learning  Source to pay visibility Business rules,
supplier relationships associated with and artificial intelligence to and interaction with application and
suppliers improve source to pay suppliers back office

© 2012 SAP SE or an SAP afiiate company. All ights reserved, | PUBLIC process execution Integration 27




Geschaftsprozess 4 — ,,Workforce Management*

® I
i ) )

Workforce Planning Project Planning

Organization generates a Individual project Identify Internal Talent Recruit New Hires Souri‘e‘ Cr;ntingent
plan by modeling the + planners identify - Search for existing Open requisitions, Open re 2 Cenrasate PO
demand for talent needs resources with the find candidates, P K [.‘th’ p i ’
required skills make offers work wi uppliers
ETXnalytics Cloud mf@ SAP SuccessFactors O SAP Fieldglass r\.\_\
Onboarding
Complete paperwork, o Frovide feedback .L!
receive equipment, take Submit and approve and complete _ . ; ,
training, meet team timesheets ongoing skills Deliver ongoing training Monitor deliverables,
< '> members. etc. assessments and development costs and margins
Y ’ SAP SuccessFactors O Close quarter end
SAP SuccessFactors ) gaAp Fieldglass t\\,\\ m@ SAP SuccessFactors () Eﬁg’@

Pay internal E Pr{)c_ess invnices_from Submit final time and Offboard internal and
employees via Payroll (= Suppliers for contingent expenses and Close Project external resources
— . workers Q
SAP SuccessFactors
SAP SuccessFactors SAP Fieldgl \
O lelagiass 1-.,\,\ mf@ SAP Fieldglass ‘\{\K
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Projektantrage (in Arbeit)

In globalem Telefonat vorgestellt

Feedback von allen gesammelt

Uberarbeitung bis Mitte September

Einreichung der Antrage mit Systemanfragen

Curriculum Project Proposal “Analytics”

A& project proposal for AP Data Warehouse Cloud, SAP Analytics Cloud and SAP

SfAHANA
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Curriculum Project Proposal
“Design to Operate”

Anintegrative case for Internet of Things, Industry 4.0 and Supply Chain Management

— Authers: christian Bizchof, Chris Reich, stefan Weidner —
Business Scenario

Smart manufacturing and lotsize one (United Nations S0G #9, and #12%) ane terms recently added
to the production vocabulary after the advent of oyber-physical systems, biz data analytics and doud
computing. Inthe past, standardized consumer goods were desiznad for and manufactured in ma=
production and then sold te 35 many as possible customers by the help of the dassic mar keting mc
Individualizationandinfor mation technobogy have changed customer expectationon medern products
and services dramatically. Teday, consumers expedct finished goods to be configurable to detailled
needs of each individual user and assume ad-hoc production and defivery.

Global Bike Group® haseamed its reputation of an innovative high-end bicyde manufactures. Besde
highest product and service quality, the company is committed te customer health and envircnment
protection. Global Bike aims at enginesring the best performing towring and off-road bike technicaly
possibde and seliz them mainty to premium bike wholesalers in the US and in Garmany. Through thess
sales partners final products and accessories reach bicyde enthusiasts around the globe.

Az an enterprise, which strives to deffver everything oyding enthusiasts demand in the highest of
gquakties, Global Bike Groupis ahways looking for ideas to extend its portfolie. To detect new trends
and unved long overlooked desires of its target groups, markst anslyses are performad continwousy.
Al product experience dats is directly reported to Co-CEO Peter Schwarz, whoss is also responsible for
ressarch and development. Recently identified was customer demand for various new tech gadgets
directly connected to the handle par, In addition, customers would be thrilled if these bike gadzet
came in their favorite color.

The product development team in Germany together with Global Bike's IT experts in Dallas designed
a solution, which allows the bicyde manufachwrer te oreate mass customizable bike computes
Following its high-quabity standards, the company producesthe bike computer inown manufacturing
faclities in Dallas and Heidelberg. Mar ket analysis had shown which data customers would Bke the
device torecord. In addition to real-time GRS tracking and body perfor mance collscted during the ride,
customers want see visuained statistics on their smart device. The new bike computsr acts 3= 3 highly
integrated hub for s2veral ssnsorz budt into touring and off-road bikes. The minicomputer is availabe
with different memory sizes: 16GE, 32GE or B4GE.

During the ordering process customerscan pick their bike computer’s cobor frommorethan 16 milion
choices. The final product comes with two finishing options. The standard version (GPS bike computer)
haz 3 matt transparent vamizh on top of the cofor coat. The dehuxe version [Dauxe GRS bike computsr]

1 Unite d Nations Sustsinable Development Goals wnti 2050 | httos/ faerw=lobalzoals or=/)

£5 — Industry, Innoration and Infrasbrscture

#12 — Responsible conmsmption and producion
2 Giobal Bike is a fictitiows model company deweloped for teaching, ressarching and ao-innowating SAP solufions
waithin S4Fs Unive reity ASzncoes program.
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